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Note : Answer any five questions. [15x5=75]
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Define Marketing. Discuss the nature and scope of

marketing.
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What do you understand by Product Life Cycle ? What
problems are usually faced while introducing a new

product ? How can they be overcome ? Explain.
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Elaborate onthe different elements of creating messagée

and copy writing in print media.
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What is Advertising ? Discuss the various bases of

classification of advertising with sUitable examples.
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'Qtsc_:qss the social and ethical issues in advertising.
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